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Traditional P/C Insurance

Sold through broker
Intermediaries

Focus on product and UW
expertise

Need to demonstrate thought
leadership

Target communications
channels to reach a distinct
audience of decision makers

First — know your audience

Small Business Insurance

Sold directly online and
through call center

Focus on need for products,
affordability and availability

Establish Hiscox as a credible
voice in the US small business
ecosystem

Use a variety of
communications channels and
tactics to reach a mass
audience
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Are you at risk?

The average US-based business has a greater than 1 in 10

(12%) chance of having an employment charge filed against
them, according to a recent Hiscox insurance study
- of employment practice litigation (EPL).

A~ Best and worst states for
employee charges

- a ”
HISCOX

HISCOX

A Snapshot of Employee Theft in the US
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* Hiscox-branded web series
D about five friends who get
I' laid off and start their own
businesses
EEEE » 20 episodes over two

Seasons

presented by H|SCQX * Over 10 million views
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Hiscox-branded docuseries featuring entrepreneurs
In target industries — over 1M views in 1st 2 months

The Duggars
Dig a Hole

But TLC stays silent
after the family’s
controversial interview

CMO TODAY

e THE WALL STREET JOURNAL

and tablet editions for
st

Media Plan

of the Year
Submit your innovative
‘entries between now
and July 6

THE PRESS TELEVISION TECHNOLOGY ADVERTISING & BRANDING

Popca Hates Bon Aot an... TV Pragnancy Prompts NBC1 .. Tech:5 Thngs Eos and Pulsher. CMO

Young CEOs Open Up About Their Failures In
new branded videos from insurer Hiscox LATEST NEWS [ s |

8:00 am ET

and Vox BRowiEl e

s Vox Media Rolls Out Interview Series
Featured Jobs On Leadership, Funded By a Brand
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By MIKE SHIELDS

Headlines:

June 3,2015, 3:46 PMEDT | Ad

Publicity Assistant, Talent Relations
HBO

Los Ar

Jr. Web Developer
Integrated Media Solutions, LLC

Manalapan, NJ

Courageous Leaders with Hartley Sawyer (Preview)

LEETE LY PR & Marketing Associate
BnBFinder.com

At 25, Foursquare's Dennis Crowley lost his Job and his apartment. . vork, NY

n four years, Hiscox U.S.A.'s budget for branded content has jumped from nothing to See More Jobs »
15 percent of its overall marketing spend, according to head marketer Russ Findlay.

W
Along the way, Hiscox, a U.K.-based insurer that targets small businesses, has created ~ IGITAL CONTENT%FFRI]NTS
an unusually compelling online dramatic series ("Leap Year") and some video interviews
with business leaders. Now, the company is doubling down on video Q&As with a new series
that reveals gut-check moments for CEO's like Foursquare's Dennis Crowley and Thrillist's
Ben Lerer.

COURAGEOUS

SADERS

with HARTLEY SAWYER

Titled "Courageous Leaders," the six-episode series aims to be more realistic than
vainglorious by chronicling the hard decisions that entrepreneurs made on the way up,
when their success was far from assured. As such, Hiscox hopes to make their stories more
relatable. The new content also reinforces the company's larger positioning of "E: e
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