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First – know your audience 

Traditional P/C Insurance 

• Sold through broker 

intermediaries 

• Focus on product and UW 

expertise 

• Need to demonstrate thought 

leadership 

• Target communications 

channels to reach a distinct 

audience of decision makers 
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Small Business Insurance 

• Sold directly online and 

through call center 

• Focus on need for products, 

affordability and availability  

• Establish Hiscox as a credible 

voice in the US small business 

ecosystem 

• Use a variety of 

communications channels and 

tactics to reach a mass 

audience 

 



Demonstrating product area expertise 
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Creating a connection with the small 

business audience 

• Hiscox-branded web series 

about five friends who get 

laid off and start their own 

businesses 

• 20 episodes over two 

seasons  

• Over 10 million views  

 



COURAGEOUS LEADERS 

Hiscox-branded docuseries featuring entrepreneurs 

in target industries – over 1M views in 1st 2 months 


